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The aim of this article is to present some elements as
an introduction for reflection on the relation between
ethics and television, in the terms in which it is for-
mulated in our closest surroundings. Current ethics
debate and reflection on television aims come together
in the almost irrenounceable need of taking on the role
that television plays in contemporary Western socie-
ties as a starting point.
'Critical' studies of culture, especially in the tele-
vision field, are shown to be necessarily ethical. Considering
the individual from his own particular interpretation
of television message and not from the quantiy of audi-
ence ratings, supposes uncovering some of the 'givens'
on the meaning, but also implies a succession of ethi-
cal commitments.
The starting-point
Taking in the television image in all its complexity
from the ethical point of view, is a pending task in
the Spanish State. Often, the best intentions, both
from ethics and the intention to formulate 'public
service' policies, are diluted in abstract principles,
much-too generic aims, or interminable lists of
legal non-observance. The lack of debate and accord
on the aims of public television beyond formal cri-
teria and the lack of efficient instrumental policies
to actually carry out clear aims, collaborate to the
immobility of a long indefinition on television in
our country.
We are not beginning from nought. Theorising
ethereally and speaking in generic terms about what
is good and what would be desirable, is surely
necessary, but in no way sufficient when seriously
laying out the weak points and what is lacking in
a specific social situation. To speak about this spe-
cific situation, we have to go back to the starting
point where contemporary ethical debate is to be
found on the one hand, and on the other, to the
currently existing configuration existing in the Spa-
nish State on the relationship between ethics and
television.
Contemporary ethical debate
One of the debates that has been quite basic for ethi-
cal thought during its history and that acquires a special
relevance now, at the end of this century, has been
whether there are universal values applicable for everyone
in whatever circumstance. This debate has also been
carried out along the dual lines of absolute/relative
ethics, etc.
There are philosophical positions which tend to
defend the universal validity of moral criteria and
their corresponding standards of behaviour. At the other
extreme, and faced with the obvious scientific diffi-
culties for accepting moral recipes of permanent validity,
we have come to deny the existence of any possibility
of outlining rules for human and social behaviour, and
we end up with 'everything is relative'.
This debate is now at a critical stage, because of a
paradoxical situation:
1. On the one hand, we are witnessing the rebirth of
ethical debate and a multiplication of discussions.
In different areas of human knowledge, there is a
strong ethical demand, from what is known as
bio-ethics through world-wide webs, to the envi-
ronment, communications media, etc.
For the first time, the technological consequences
of science and the media have a universal scope,
and there is an urgent demand for ethical respon-
sibility. Information technologies have created
world-wide communication webs which potentially
involve us all in everyone else's business.
Issues such as responsibility for what appears in
Internet, what is known as 'sexual tourism', juris-
diction in international drug traffic, the world-wide
environmental consequences of an ecological crime
committed by some individual or private company,
or what has lately been requested due to the proc-
ess against Pinochet —the existence of an interna-
tional court of justice— all evidence uneasiness
because of the lack of operative world-wide imple-
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ments for the protection/judgement/amendment of
individual acts which have world-wide effects.
Mendiluce ironically simplifies when he affirms that
rhe only thing which today has no borders, the only
truly world-wide thing is capital; however, there
really are borders for universal rights, protection
of children, equal rights for women, the right to
work, etc.
If problems become world-wide, solutions should
be also. To sum up: from a globalisation of prob-
lems, we should be able to expect the formulation
of a generalised ethical response. And this is the
strong ambition expressed by some theoreticians.
2. On the other hand, in the argument from more rela-
tivist positions, there is a real difficulty in laying a
basis for ethical rules and values. In a 'post-modern'
society which, among other things, vindicates the
death of ideology, on what principles can we build
the different contemporary ethics?
To base means, from this point of view, contribut-
ing a principle of immutable intelligibility, a prin-
ciple on which we can build ethical behaviour. No
individual morals springing from a restricted social
group can regulate issues of such magnitude or re-
spond to the problem of globalised economy, tech-
nology, and communications.
Everyday practice, however, inevitably forces making
decisions to solve new issues requiring urgent meas-
ures. With this need to give an answer to specific
questions, there comes a forced disappearance of
debates on the origins of ethics, the moral nature
of man or the law, and concepts such as good or
evil are substituted by what is adequate to the ends.
Everyday politics, approval of laws, bylaws, aims
and coverage of public services, their internal struc-
ture, etc., cannot halt before these debates but rather
solve, from day to day, the specific and immediate
issues they face.
The difficulty which is often inherent in deciding in
these conditions of hurry and the need to decide
between what is best or fairest, helps to solve, in
theory, the paradox we have just mentioned. That
is to say, at a specific moment in history and in a
specific social situation, it is not only possible to
decide between one option or another, between one
value or others, but rather what is imperative is to
make the decision; it is not possible to stop and dis-
cuss the universality of a determined value (ethical
absolutism), nor is it possible to say that 'it doesn't
matter' and 'it all depends' (ethical relativism).
With the term relationism, K. Mannheim referred
to the importance of the personal contexts in each
individual, institution, or situation when interpret-
ing the world. Mannheim says 'relationism' simply
means that all elements of signification in a deter-
mined situation refer to one another and derive their
significance from their inter-relationship in a deter-
mined thought diagram. This system of significa-
tions is possible and valid only in a determined type
of historical existence to which, during a certain
time, it offers appropriate expression. When the
social situation changes, the system of rules which
had previously been born in that situation is no
longer in harmony with it'.'
We can find a very clear example of this position
in law and also, of course, in ethics. A specific social
situation, with specific agents involved, needs a
determined regulation when a new agent intervenes,
when these change, when the context changes, etc.
Then that regulation is no longer valid, or no longer
covers all aspects of the activity and must be adjusted,
or must be adapted to cover the new situation. Wha-
tever was just at a specific moment can later gene-
rate injustice if the context or the participants have
changed.
V. Camps affirms, summing up this situation, that
today's ethics consist of:
1. Dissatisfaction with what there is, next to a certain
hope of being able to change it.
2. The conviction that we must prefer; that not every-
thing has the same worth.
3. The obligation of reasoning out or justifying our
own preferences in agreement with some criteria
provided by 'men of ethics', human rights, or basic
good, three ways of appealing to the same concept.
Acting according to ethics presupposes a conflict,
a situation we think ought to change, or can be im-
proved. There are many ways of changing things; the-
re could be different policies for each case, but not all
are worth the same; equality in this sense has a limit
and we must choose the best option in the context of
1
 MANNHEIM, Karl (1996). Ideología y utopía. 2"^ edition. Madrid:
Aguilar, p. 140-141. Quoted by ALSIUS, Salvador (1998). Ètica i
periodisme. 1 edition. Barcelona: Pòrtic, p. 35.
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our referent. Finally, we must reason or justify this
preference according to specific criteria, given by what
V. Camps calls 'men of ethics', human rights or basic
good which can be considered basic values, almost
absolute in our time.
Relationism does not solve the problem of the basis
of morality, it makes no pronouncement on ethical rela-
tionism or absolutism, but rather establishes an inter-
esting and extraordinarily pragmatic position: in a spe-
cific social situation with clearly identified agents, it is
possible to speak of these almost absolute basic values
V. Camps speaks of.
Despite the consensus established by which these
almost absolute values are nowadays human rights, it
is crucial when presenting the debate not to mistake
the field of law with that of ethics. Although this is
not the place to speak of these differences, and given
that these have been debated in hundreds of essays, we
will only present here a few brief considerations we
cannot avoid so as to evaluate the reflections carried
out in the Spanish State on television from the ethical
point of view.
The Law is a field of rules and a field of minimums;
the Law does not intend the regulation of everything,
nor has it any reason to, as it is important that there
be an unregulated ambit in individuals' lives where they
can freely exert their behaviour based on ethics. Despite
all this, V. Camps affirms, today's ethics have turned
formal,2 that is to say, when faced with the difficulty
of establishing ultimate ends for conduct, it seems that
it is enough just to abide by the law.
Acting according to ethical principles does not mean
acting according to law, but rather beyond the law. Res-
ponsibility is not exercised according to legal principles
but beyond them. There is no merit, from the ethical
point of view, in not carrying out specific acts because
they are forbidden; obeying the law is not enough. Ethics
extends to the field of volition, where we can choose,
where we are offered more than one possibility of action:
this is where we can act in the name of ethics. For this
reason it is often asserted that only free men can act
according to ethical principles: slaves cannot choose
and are therefore not liable for their acts.
This distinction is basic, as we have said, because
as we will now expose, deontologic codes linked to the
exercise of the practice of communications elaborated
in the Spanish State are limited to the gathering of legal
rules related to the exercise of the right to information
and freedom of expression. With this, the authors of
these codes grouped together in the corresponding
professional associations (Journalists' Associations)
voluntarily exclude from their field of reflection and
interest the exercise of 'ethical' responsibility in its entire
dimension, and are satisfied with obeying legal rules
referred to.
One of the aims of this article is to show several
areas of the exercise of responsibility of communica-
tion media to make their actions really 'ethical' and
not just legal. Communications media in contempo-
rary society have important functions for their read-
ers/listeners/audiences, which are not only transmitting
information, but rather generating a new reality. A new
reality, which is often stereotyped and simplifying,
which shapes us as individuals and globally puts us
into an increasingly uniform world.
In another context, more overall and from the point
of view of the improvement of the political system in
democratic societies, V. Camps and S. Giner' identify
the function of communications media as an essential
mediating function for allowing the voice of the most
neglected to be heard, and for political plurality to
become the expression of social plurality.
Ethics and television in the Spanish state: an
insufficient model and keys for renewal
Issues which are traditionally collected in all manuals
on ethics and television are those that circle the limits
of freedom of expression and information, their colli-
sion with the right to privacy, preserving one's image,
personal rights, etc. (reducing ethics to law, mentioned
in the previous chapter).
In rules and regulations, there are ethical consid-
erations included in several of the foundational docu-
ments for the regulation of communications media in
the Spanish State; probably the most important of which
is the idea of public service, upheld in the Statute for
Spanish radio and television in 1980. That is to say,
despite the fact that the justification for a public radio
and television service is instrumental, given the limi-
ted number of wave frequencies and the need to gua-
rantee a 'public service' television, this is conceived 'as
2
 CAMPS, Victòria (1993). Virtudes públicas. 3rd edition. Madrid:
Espasa Calpe.
1
 CAMPS, Victòria; GINER, Salvador (1990). L'interès comú. Barce-
lona: Fundació Caixa de Barcelona, p. 36.
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an essential vehicle for information and citizen's poli-
tical participation, public opinion education, cooperation
with the educational system, broadcasting of Spanish
culture and its nationalities and regions, as well as a
capital medium for contributing to real and effective
freedom and equality, with special attention to pro-
tecting the most neglected, and to non-discrimination
of women'.4
These principles are reduced to a formality because
of the lack of legal capacity of television entities for the
structuring of their internal organisation for the ful-
fillment of these principles or any others that might be
added.
Faced with a lack of coherent regulation of public
service television contents, an initiative by the profes-
sionals working there to think about themselves and
their functions towards society according to princi-
ples from the 'men of ethics' could have been very
valuable.
Where is the ethical reflection on television
in the Spanish State?
Deontology is this intermediate space between ethics
and law which refers to the area of voluntary imposi-
tion of a succession of rules of behaviour in professional
groups towards the 'proper' excercise of their profession.
Deontology is, in principle, an area of procedural agre-
ement among several individuals with common inte-
rests and the same 'world view', an area which, logi-
cally, extends beyond the law. That is to say, it is not a
matter of a specific group agreeing to obey the law,
because obeying the law is imposed on the whole of the
social collective, but rather there is a voluntary decision
to take on some specific behaviour for the better exer-
cise of the profession and the responsibility to society.
Deontological codes carried out in the environment
closest to us, that of the Col·legi de Periodistes de Cata-
lunya (Catalan Journalists Association) and that of the
Asociación de Profesionales de la Prensa en España
(Press Professionals of Spain Association), considered
pioneers in their fields, could have been an excellent
occasion for setting forth this exercise in responsibility
of the global function of media towards society.
These codes collect, on the one hand, the basic con-
stitutional rights on the protection of one's own ima-
ge, personality, and privacy; freedom of information
and expression, and some of the ways these have devel-
oped in sentences from the constitutional tribunal, and,
on the other hand, conditions for the exercise of the
profession (appropriate working conditions, conscience
clause, professional secret, etc.).
In no case do they question the 'givens', nor their
professional practice, nor the contents they elaborate,
not the effects of the reality they generate, nor the rela-
tionship they establish with reality and the television
audience.
The principles gathered and the underlying values of
neutrality, objectivity, and transparency, are values which
cannot be applied in the best of cases, or worn-out
cover-ups of serious partyprise as to how reality is
treated— which in no matter takes on the necessary
role of really mediating in the sense noted by V. Camps
and S. Giner above.
The exercise of a specific type of journalism, unfor-
tunately prevailing nowadays, favours a stigma on spe-
cific social groups, consensus, and de-politisation.5 This
practice, and the values on which it leans, are not enough
for thinking and evaluatingtelevision.as a medium.
Keys for renewal
We must open out the view of television from journal-
istic pragmatism to take in other ways of making and
thinking of television image and also to take in other
ways of making and thinking of the audience from tele-
vision. This is because, on the one hand, the values on
which the journalistic paradigm is based are question-
able and, on the other hand, they are not adequate for
talking about the rest of television programmes nor the
scope of the medium.
The news and valuesfof 'neutrality and
transparency.
News programmes are a 'highly prestigious television
genre in the entirety of programming. Besides this,
4
 Estatuto de Radiotelevisión Española. Boletín Oficial del Estado,
11 (January 12th, 1980), p. 844-848.
5
 CHAMPAGNE, Patrick. «La construcción "mediática" de malestares
sociales»; VÁZQUKZ'MONTALBÁN, Manuel. «Medios de comunica-
ción, formación de conciencias y construcción de identidades». In:
PÉREZ BABOT, Carmen (1994). Aldea Babel. Medios de comunica-
ción y relaciones Norte-Sur. Barcelona: Deriva. BOURI5IEU, Pierre
(1999). Sobre la televisió. 1st edition. Barcelona: Edicions 62, p. 62.
TdD 69
Renovating the ethical view to take in the television ¡mage
however, news programmes are merchandise which
guarantee audiences for television channels. The study
of the news as discourse allows us to see the kinds of
conventions used to control and limit the meaning of
the occurences spoken of. In Fiske's study on television
news programmes as a genre, he asserts that the first
struggle in the news is to impose order on the poly-
morphous nature of 'the real'. 'The sort of stories, the
shapes they assume, and the programme structure they
are inserted in, are determined long before the day's
events happen'.6 Narrative construction is a closed sort
of construction, homogenous and based on cause-effect
relations which give a stereotyped knowledge of the
world.
The idea itself of what is news and what is not sup-
poses a specific concept of 'normality' and the disrup-
tion of this normality, which are coherent with the
dominant ideology. There is a connection between elit-
ism and the fact that the news is 'negative'.
'Positive or 'normal' acts of the elite are often told,
while those of people with no social power are consi-
dered news only when their acts are disruptive or deviate
from normality. Representing the dominant carrying
out positive acts and the subordinate carrying out dis-
ruptive or negative acts, the news takes on the same
ideological practice as television fiction.'7
Values such as objectivity, neutrality, and transpar-
ency are questionable. These values, which give sup-
port to the excercise of journalism, and the metap-
hor of journalism as 'a window open on the world'
mask, to say the least, a human mediation and a tech-
nical mediation which have important consequences
on contents. Barthes, with the concept of exnomina-
tion speaks about that which is not named and seems
not to have any possible alternative and, thus, is given
the status of a 'given', natural, universal, or which
cannot be changed. This exnomination, this lack of
words to name the ideological position of power and
construct an 'us' is what the news conceals in its every-
day practice.
Besides the peculiar construction of discourse
operating in news programmes, in everyday life we
operate according to a succession of codes, which are
a regulated system of signs shared by members of a cul-
ture and which are used to generate and move along
meanings in and for that culture. Fiske asserts, in this
sense, that 'people's appearance in 'real life' is already
coded: from the moment we make sense of people by
means of their aspect, we do so by means of our cul-
ture's conventional codes [...] what we call 'reality' has
already been coded or, rather, the only way we have of
perceiving and making sense of reality is by means of
the codes of our culture. Perhaps there is an empiric
objective reality beyond ourselves, but there is no uni-
versally objective way of perceiving it and making sen-
se of it. What we call reality in one specific culture is
the product of that culture's codes, so that 'reality' is
never decoded, it never exists in a pure state'.8
If we admit this impossibility of speaking about
what is real except in the conventional codes of parti-
cular cultures and the types of constructions operating
in television news, it is interesting to ask how is it that,
despite this, some specific narrative constructions (news
and journalistic reporting) are considered objective
while others are not? What are we really talking about
when we speak of neutrality and transparency as values?
We are referring to a specific construction which
operates almost in the same way as normally used codes
in our culture, so that it seems they are the same lan-
guage codes; they are almost 'transparent'. Reality, in
this sense, is not a question of fidelity to an exterior
reality, but rather to the conventions of discourse by
means of which and for which we construct a convinc-
ing sense of what is real; reality thus becomes a narra-
tive form which is inevitably ideological and inevitably
reactionary in the sense that it ends up representing the
world so that it makes the statu quo natural.'
The viewer
Each television genre, like each l i terary genre, has
inscribed inside it a specific way for interpreting it, a
specific model of viewer; like each work of art, it pre-
supposes a specific attitude and ability for interpreting
in each viewer. An impressionist painting does not ask
us to read/view it in the same way as an abstract paint-
ing; a police novel like avant-garde poetry. The capac-
ities required vary, and therefore it is possible to see
what sort of viewer the different television genres have
as subscribers.
6
 FISKE, John (1987). Television Culture. 6tn edition. London: Rou-
tledge, p. 283.
7
 (DEM. Op. cit., p. 286.
* ÍDEM. Op. cit., p. 4-5.
' ÍDEM. Op. cit., p. 21-36.
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In television news and journalists' reports (not docu-
mentaries), because of the closed and homogenous sort
of explanations of reality, because of the presentation of
a seamless reality which can be explained perfectly by
cause-effect notions, there is a presupposition of an
extraordinarily passive and credulous viewer when
decoding messages. Several studies carried out on view-
ers and television reception question this one-direc-
tional model and show the complexity of the inter-
pretation process.
Other television genres cannot be evaluated by
journalism values
This title, which seems obvious, is not so obvious
when today, in our country, there are numerous 'experts'
in communication (journalists, critics, theoreticians)
who evaluate new television formats (reality shows,
talk shows, etc.) in terms generated by the journalis-
tic paradigm; the values this paradigm generates are
only valid (if they are, in any sense) when speaking
of journalistic genres (television news and journalists'
reports).
How can we speak of the right to information or
the protection of one's own image when citizens agree
to strip naked emotionally in front of a camera on a
reality show? How much more is a zoom close-up
a higher degree of interference with personality rights
than a pan or a voice off? Are we not forcing the valid-
ity of these values?
New television genres have different dynamics and
include elements which have so far been absent from
the screen. We must rethink and adapt evaluation stan-
dards for changing formats; we must see what new
forms are adopted by the transgression of personality
rights in case they arise, not only in oral discourse but
also in image creation and treatment.
Once more the concept of relations helps us to see
how inoperative and inefficient it is to try to evaluate
programmes with conceptual implements generated in
ambits which do not belong to them and are thus inad-
equate.
Besides, we must take into account that the jour-
nalistic paradigm only refers to journalistic genres as
content. All other television genres (fiction, contests,
etc.) are excluded from reflection on the one hand, and,
on the other, all other ambits of communication beyond
content (programming, internal structure of channels,
long-term effects of communication media, etc.) which
need to be considered in an ethical global reflection on
television image.
Representations created by television have real
effects on the imaginary framework (the case of
fiction)
Each society's cultural imaginary framework is, to a
great extent, nourished by contributions from the tele-
vision medium and has repercussions on the represen-
tations we construct of our own most intimate iden-
tity as viewers and of the identity of others (gender,
group, cultural, class, etc. identity).
Milly Buonnano, who studies Italian fiction, asserts:
'television tells stories which, though amplified, are
based on [...] old traditions which are rooted in myth.
There is a dearth of stories, and those told by televi-
sion satisfy a deep need: the pleasure of listening, of
allowing oneself to be led along (in a 'suspension of dis-
belief) by the flow of the story; but, at the same time,
they are stories about us, or rather about the society
and culture they come from... (this) fiction ( is) very
useful for understanding and deciphering values, expec-
tations, attitudes, dreams, and fears, ways of looking
at the world, everything that, at a specific time, makes
up a society's cultural entity'."'
When, during the GATT negotiations, there was a
discussion of cultural exceptions, for example, there
was something more at stake than the protection of a
feeble European audio-visual industry. Programming
'Dallas' or 'Nissaga de poder' is not only an economic
issue, which it most certainly is, and not a minor one,
but rather a question of creation/upkeep of collective
imaginary frameworks.
By means of fiction, as Buonanno sums up so well,
many more things than plot outlines are connected: a
specific way of constructing individual reality, gender
identity, group, collective, national, etc. identities; a
specific way of relating among individuals, couples,
friends, generations, etc. which make up the idiosyn-
cracies and cultural heritage of each country.
Adorno asserts that time always penetrates into
literary works, and I would add that, in the same sen-
"' BUONANNO, Milly (1991). // reale e imaginario. Torino: Nuova
Eri. Quoted in BLUMLER, Jay (1993). Televisión e interés público. 1st
edition. Barcelona: Bosch.
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se, ideology also does so. Simplifying, any cultural pie-
ce (literature, cinema, television) has inscribed inside
it a specific way of understanding life, even though this
may not be the main aim. In the same way as content
analysis applied to poetry, narrative, political propa-
ganda, etc. allows a reflection on the work's 'time',
following Adorno, the analysis of discourse constructed
by television images is a pending and absolutely neces-
sary task, not only because it is also a discourse and
also ideologic, but also and above all because, as vie-
wers, we give images an undeniable power which is
rarely questioned.
Considering how self-produced fiction genres, in-
creasingly numerous on Spanish television channels,
connect these questions is not a task to be excluded
from the ethical consideration of television. If com-
munications media are, by principle, inscribed in refe-
rence societies, these self-produced fiction series must
reflect these particular ways of behaviour and relations
which characterise us as a society.
The proposal of 'vulnerable values' and
public-service televisions
In the conference held at Liege, Belgium in 1990, 17
experts in organisation of communication media were
invited to take part in a conference titled 'Vulnera-
ble values before multi-channel television systems:
what Europeans are trying to protect', in which a
succession of values were identified as vulnerable and
needing special protection, regulatory measures adop-
ted in each country were examined for the effective-
ness of this protection and their efficiency evalua-
ted." A set of values was identified, which in each
context acquired different shades of meaning: qua-
lity, with different meanings due to its being consi-
dered 'a relation among groups of programme cha-
racteristics and a set of evaluation values'; diversity
and plurality (of different sorts: regional, political,
linguistic, culture, and taste); preservation of cultu-
ral identity (see contributions by M. Buonanno as to
expression of identity by means of fiction); indepen-
dence with regard to advertising; protection of the
welfare of children, whose educational needs are
recognised as changing; and two fields of child pro-
tection (in regard to advertising, and in regard to
programming) and a special sensibility in regard to
violence, sex, and language.
This is a case of an identification of values to be
protected by public television and which are separated
from the short-term action fields of the journalistic
paradigm. The wider study of longer-term media 'effects'
in shaping awareness and identity (to paraphrase Mon-
talbán) allows an identification of those ambits in which
it would seem necessary to bring to bear a reflection
at least.
The British case
The case of Great Britain is an example which, despite
its deficits, is a case of coherence from top to bottom,
from the formulation of the value to be protected, to
all policies carried out in the diverse ambits (personnel
hiring, channel programming, etc.) for effectively achiev-
ing the value. The aperture carried out when thinking
of 'other ambits' to be considered is interesting, beyond
the ambit strictly of content; as, for example, the issue
of scheduling: a channel can formally have a percent-
age of programming for a specific sector, but if it is
broadcast at 4 a.m., the criteria once again become
formal and not real.
In the 1990s, the BBC reviewed its objectives and
strategies. It recognised 'the fragmentation of society
into social, economic, racial, and religious groups'.
It also asserted that the government had, among its
priorities, the recognition of diverse religions and
ethnic groups and giving the country's multi-racial
and multi-lingual groups a say in the community. It
also alerted on 'the bad taste in humour series', with
a warning that racial gags and jokes could be offen-
sive.
In order to actually carry out the protection of these
values, the BBC has a structure including the following
divisions: a Multi-Cultural programme department;
an Asian programme unit; an Afro-Caribbean unit; an
Educational unit, etc. (programmes are broadcast on
BBC2 in prime time); a Community programmes unit
(the Open Space programme gives TV access to the
public, especially those who feel their interests are igno-
red or ill-represented in media. Once the proposal is
accepted, the BBC gives the technical and material sup-
port needed for the programme).
Another example is Channel 4, a private channel
created in Britain in 1982 with the aim of being a tele-
11
 BLUMLER, Jay (1993). Op. at.
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vision for all minorities: ethnic groups, old people,
youngsters, the handicapped, etc.
Contributions of cultural studies
Cultural studies in several fields and from several au-
thors assert that they are focused on 'the description
and intervention in the way discourse is produced, how
it is inserted and how it operates in relations between
people's everyday life and the structures of social train-
ing, so as to reproduce, resist, and transform existing
power structures'.12
This analysis focuses on seeing what interests are
served by television and who, if anyone, is harmed by
it. Fiske speaks of radicalism as 'a critical questioning
of dominant ideology and the social system which pro-
duces and supports it; this brings about an awareness
of inequality and the arbitrariness of latter-day capi-
talism which both produces a desire to accelerate social
change and the will to work in favour of it'."
Culture theoreticians, consciously and emphatically
try not only to describe or explain social and cultural
practices, but also to change them and transform exist-
ing power structures. 'The Cultural Studies project is
based on a moral and political criticism of latter-day
capitalism and, more generally, oppressive social and
cultural formations'.14
This is also the project nourished by Bourdieu, who
recognises it is Utopian, in one of his most polemic
books, On television.'5 His description of the television
medium's mechanisms is what nourishes his hope of
contributing to partly changing things. He asserts that
social sciences have this aim; the sociologist has a cer-
tain hope of efficiency, for example, by contributing to
give a little more freedom to people manipulated by
these mechanisms. The fact of making them conscious
and explicit can lead to a concentration whose destiny
is to neutralise them.
In all these critical movements, there is an implicit
project which is necessarily ethical. The recognition and
study of alternative and discordant interpretations carried
out by individuals comparing dominant ideology in its
place in the social structure implies basic ethical com-
mittments which are hardly understood explicitly.
Cultural Studies sides with 'the dispossessed' and
has been a voice for those individuals and groups who
are seen as subjected, silenced, oppressed, and discrim-
inated. It speaks not only for those from here, but also
for those over there (not only of immediate social reality),
that is, for all those without a voice in dominant dis-
course and without a place in the dominant political
and economic hierarchy.
These committments address research and practi-
ce working to resist the treatment of individuals and
groups as mere instruments, implements, or means to
somebody else's ends (be they systems or individuals).
It is this instrumental reduction that these studies
denounce."1
In another context, Jameson17 asserts that 'criticism
dominant in our time is ethical'. Booth includes, among
others, the various challenges to 'formalism': criticism
carried out by feminist critics asking about the literary
canon dominated by the male sex and what this has
done to men's and women's awareness; criticism carried
out by 'black' studies questioning racism in American
classics (like Tom Sawyer); by neo-Marxists exploring
class-produced deviations in European literary tradition;
by religious critics attacking modern literature for its
nihilism or atheism.18
Conclusions
It is undoubtedly quite curious that the confluence of
a specific critical movement in latter-day capitalism
and the analysis of television as a communications
medium —which recognises its theoretical project as
a necessarily ethical practical project in the widest sen-
se, with some thinkers like V. Camps and S. Giner who,
in their analyses of current society and the search for
mediating mechanisms for improving the democratic
system— identify communication media as protago-
nists.
That is to say, ethical thought, on the one hand,
—which in its desire to place itself in a pragmatic posi-
tion understands current society as a media society in
12
 Grossberg, quoted by SLACK,]. D.; WiilTT, L. A. «Ethics and Cul-
tural Studies». In: [Several authors]. Cultural Studies, p. 572.
" FISKE, John. Op. at., p. 33.
14
 SLACK, J. D.; Wi-nrr, L. A. Op. at., p. 572.
" BOURDIEU, Pierre. Loc. cit.
16
 SLACK, J. D.; WHITT, L. A. Op. cit., p. 573.
17
 JAMESON, F (1981). The Political Unconscious: Narratius as a
socially symbolic act. New York, Ithaca, p. 59.
'" BOOTH, W. C. (1988). The company we keep. An ethics of fiction.
1st edition. London: University of California Press, p. 5.
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which it is possible to declare on specific issues (Mann-
heim's relationism)— and, on the other hand, from lite-
rary theory (Booth) and the more critical theory of
culture and communications media, especially televi-
sion, there is a recognised description of a necessarily
ethical and pragmatic practice (we must remember the
interventionism spoken of by the theoreticians of Cul-
tural Studies).
Taking in television image in all its complexity from
the ethical point of view, as we have tried to demons-
trate in this article, is something more than complying
with legal/constitutional precepts. It can also be para-
doxical that to renew the ethical glance at television,
we need to search for the origins of the word ethics.
'Ethos' for the Greeks meant 'the nature' or the
'normal characteristics' of a person or of any society,
which persist in different situations; one expresses one's
ethos by means of character, by means of the choices
made in the different ambits of our lives, and a society
expresses its ethos by means of the way it choses to be.
That is what we were referring to earlier, when we
picked up Adorno's idea that time always permeats lite-
rary works; in these works, as in any ambit of life, the-
re is an expression of a specific way of doing things,
of expressing feelings and, finally, of being."
Renovating the way ethics looks at television, in
the real sense of the term, should take in the ethos of
the society it is placed in, with its peculiarities, its
idiosyncracy, so as to define, for example, what its tele-
vision public service should consist of; what values are
considered vulnerable in Spanish society; how the func-
tion of public service is articulated to protect these
values effectively.
Relationism forces us to assume the immediate con-
text. Each of the values mentioned in the Belgian
conference have been given content in each specific
context. For example, preserving diversity in autonòmic
television. This criterium in itself can be purely formal
and need content, a content configured by the speci-
ficities of each determined situation. For example, in
our context, we can understand diversity as:
- linguistic diversity, according to which program-
mes should be partly in Catalan and partly in Spanish;
- cultural diversity, according to which programming
should satisfy tastes of people coming from differ-
ent cultures (both from the Spanish State and from
abroad: immigrants);
- gender diversity, according to which women should
have their own spaces of expression, different from
the rest;
- age diversity: specialised programming for audi-
ences of children, youngsters, elders;
- diversity according to employment and, especially,
unemployment: programmes for sections of the popu-
lation without employment, who live in a situation
where work is no longer a link to social relations
and for which specific programming would be an
efficient public service;
- diversity for city/country dwellers, according to
which there should be different programming for
population sections of each ambit;
- diversity in towns, neighbourhoods, etc., with spe-
cific information;
- diversity in trade unions, etc.2"
Each value, in each television genre and in each re-
ference context, takes on new dimensions and it is a func-
tion of communications media with a real public servi-
ce spirit to give content to these identified values. It is
also the function of the different groups which work in
communications media (journalists, script-writers, pro-
grammers, producers, etc.) to distance themselves from
the strictly legal ambient —whose non-observance the
law will punish— so as to accomplish this really media-
ting function we have spoken of throughout this article,
identifying values in each reference community are con-
sidered vulnerable and deserving of special protection
and, above all, effective policies for carrying them out.
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